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Issues Found

1 Issue, 10 Warnings

Overall Score

81/100

Technical

71/100

Content Quality

80/100

GEO

100/100

Link Distribution Links

Total Links on this Page 35

100%17%

17% 0%

No Follow Links 0

Do Follow Links 35

No Referrer Links 6

No Opener Links 6

Link Distribution Link Types

Total Links on this Page 35

83%54% 46%

Internal Links 19

External Links 16

With Anchor Text 29

Metadata Images

Total Images on this Page 9

PNG 56% JPEG 44%

SVG GIF

WEBP Others

Broken Images 0

Big Images 0

Slow Images 0

Missing Alt Tags • 3

Metadata Tags

Metadata found on this page 7

Meta Title

Meta Description

Open Graph

Twitter

Viewport

Canonical

Structured Data

Favicon

Parameters on this Metadata Chart are NOT important for every page. e.g. having JSON-LD structured 
data is not required in 'Privacy Policy' or 'Terms' page.
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Issues Summary
Click any issue to view its details.

TECHNICAL

Missing Twitter Card Tags

Structured Data

Directory Browsing

Broken Links

URL Canonicalization

Large Page Size

HSTS Test

Missing Language Attribute

Unsafe Cross Origin Links

SSL Checker

Plaintext Emails

Missing Schema Markup

Disallow Directive

Missing Open Graph Tags

Meta Refresh

Nofollow Tag

Mixed Content

Noindex Tag

Custom 404 Page

Missing Hreflang Tags

CONTENT QUALITY

Charset Declaration

Image Alt

Social Media

SEO-Friendly URL

Social Media Tags

Favicon

Sitemap

Missing H1 Tag

Og Url Not Matching Canonical

Keyword Cloud

Robots.txt

Keyword Usage

Most Common Keywords

Analytics

Search Preview

Multiple H1 Tags

Meta Title

Deprecated HTML

Heading Tags

Meta Description

Responsive Image

Thin Content

GEO

Meta Viewport Media Query Responsive
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Technical 13/20 passed 7 warnings 13 passed

1. Missing Twitter Card Tags PASSED

MEDIUM

Missing Twitter Card tags mean your page may not display rich previews when shared on X (Twitter).

2. Structured Data PASSED

LOW

Structured data helps search engines understand your con-
tent and can enable rich snippets in search results.

DETAILS

Rdfa Found: false

Json Ld Found: 1

Microdata Found: true

3. Directory Browsing PASSED

LOW

Directory browsing can expose sensitive files and folder 
structures to attackers.

DETAILS

Detailed Results:

path: /uploads, hasContent: false, isDirectoryListing: false, path: /admin/, hasContent: false, isDirectoryListing: false, 
path: /files, hasContent: false, isDirectoryListing: false

Vulnerable Count: 0

4. Broken Links WARNING

HIGH

Links that return 4xx/5xx status codes, are unreachable, or 
redirect to broken pages.

BROKEN LINKS

Checked: 35 Broken: 0 Bot-blocked: 4

INACCESSIBLE TO BOTS (4)

https://marketingwithdave.com/$%7Bit.url%7D
On: https://marketingwithdave.com

301 https://go.marketingwithdave.com/textfocus-home
On: https://marketingwithdave.com

301 https://go.marketingwithdave.com/truconversion-home
On: https://marketingwithdave.com

301 https://go.marketingwithdave.com/searchiq-home
On: https://marketingwithdave.com

5. URL Canonicalization PASSED

HIGH

Canonical tags help prevent duplicate content issues by 
specifying the preferred version of a page.

DETAILS

Canonical Url: https://marketingwithdave.com/

6. Large Page Size PASSED

MEDIUM

Pages exceeding 3MB in HTML size can cause slow load 
times, poor mobile experience, and crawl budget waste.

DETAILS

Page Size K B: 203

Page Size Bytes: 207688
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7. HSTS Test WARNING

MEDIUM

HSTS forces browsers to use HTTPS connections, preventing protocol downgrade attacks.

8. Missing Language Attribute WARNING

MEDIUM

The HTML lang attribute is missing, making it harder for 
search engines and assistive technologies to identify the 
page's language.

DETAILS

Lang Attribute: not set

9. Unsafe Cross Origin Links WARNING

LOW

Links with target="_blank" without proper rel attributes can 
pose security risks.

DETAILS

Unsafe Links Found: 5

10. SSL Checker PASSED

HIGH

HTTPS encrypts data between the browser and server, providing security and improving SEO rankings.

11. Plaintext Emails WARNING

LOW

Plaintext emails in HTML can be harvested by spam bots.

DETAILS

Emails:

davenelsonutah@gmail.com, davenelsonutah@gmail.com, davenelsonutah@gmail.com

Emails Found: 3

12. Missing Schema Markup PASSED

MEDIUM

Pages without structured data (schema markup) miss the 
opportunity to earn rich results and enhanced search list-
ings.

DETAILS

Has Rdfa: false

Has Json Ld: true

Has Microdata: true

13. Disallow Directive PASSED

LOW

Disallow directives in robots.txt prevent search engines from crawling specific pages or sections.

14. Missing Open Graph Tags PASSED

MEDIUM

Missing Open Graph tags mean your page may not display properly when shared on social platforms like Facebook, LinkedIn, and others.
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15. Meta Refresh PASSED

LOW

Meta refresh tags can negatively impact SEO and user ex-
perience.

DETAILS

Has Meta Refresh: false

16. Nofollow Tag PASSED

LOW

Nofollow links tell search engines not to follow or pass link 
equity to the target page.

DETAILS

Nofollow Links Found: 0

17. Mixed Content PASSED

HIGH

Mixed content occurs when HTTPS pages load HTTP resources, causing security warnings and breaking the padlock icon.

18. Noindex Tag PASSED

LOW

Noindex tag prevents search engines from indexing the 
page.

DETAILS

Has Noindex: false

Robots Content:

index, follow, max-image-preview:large, max-snippet:-1, max-video-preview:-1

19. Custom 404 Page WARNING

MEDIUM

Custom 404 pages improve user experience when visitors encounter broken links.

20. Missing Hreflang Tags WARNING

MEDIUM

Missing hreflang tags on multilingual sites can cause search 
engines to serve the wrong language version to users.

DETAILS

Hreflang Found: false
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Content Quality 18/22 passed 1 error 3 warnings 18 passed

1. Charset Declaration PASSED

MEDIUM

Character encoding declaration tells browsers how to inter-
pret text characters.

DETAILS
Count: 1

Charset: UTF-8

2. Image Alt WARNING

MEDIUM

Alt text describes images for screen readers and appears 
when images fail to load. SVG images (typically icons) are 
excluded from this check.

DETAILS
Affected Urls:

https://marketingwithdave.com, 
https://marketingwithdave.com/10-must-have-project-management-tool-features, 
https://marketingwithdave.com/10-online-event-planning-mistakes-to-avoid-in-the-final-stretch, 
https://marketingwithdave.com/10-tips-for-choosing-the-right-social-media-listening-solution-without-wast-
ing-time-or-money, 
https://marketingwithdave.com/10-wordpress-lessons-i-wish-i-knew-before-launching-my-website, 
https://marketingwithdave.com/15-essential-net-promoter-score-nps-best-practices-for-valid-and-action-
able-results, https://marketingwithdave.com/200-essential-marketing-acronyms-you-need-to-know, 
https://marketingwithdave.com/404-page-not-found-tracking-in-ga4-capture-broken-urls-and-refer-
rers-with-gtm, https://marketingwithdave.com/5-never-do-tips-for-your-customer-satisfaction-survey, 
https://marketingwithdave.com/5-powerful-insights-from-analyzing-net-promoter-score-nps-survey-data, 
https://marketingwithdave.com/5-reasons-why-you-want-to-customize-your-ad-schedule, 
https://marketingwithdave.com/7-deadly-sins-of-marketing, 
https://marketingwithdave.com/7-lessons-from-the-intern-2015-movie-what-this-business-come-
dy-still-gets-right-10-years-later, 
https://marketingwithdave.com/a-curran-christmas-a-heartwarming-new-book-release, 
https://marketingwithdave.com/a-historical-evolution-of-artificial-intelligence-ai, 
https://marketingwithdave.com/a-historical-evolution-of-content-marketing, 
https://marketingwithdave.com/a-historical-evolution-of-email-marketing, 
https://marketingwithdave.com/a-historical-evolution-of-integrated-marketing, 
https://marketingwithdave.com/a-historical-evolution-of-marketing-surveys-nps-csat-and-voice-of-customer, 
https://marketingwithdave.com/a-historical-evolution-of-marketing-technology-martech, 
https://marketingwithdave.com/a-historical-evolution-of-paid-advertising-search-social-and-mobile-innova-
tions, 
https://marketingwithdave.com/a-historical-evolution-of-seo-search-engine-algorithms-and-ranking-factors, 
https://marketingwithdave.com/a-historical-evolution-of-social-media-marketing-platforms-content-and-in-
fluencers, https://marketingwithdave.com/a-historical-evolution-of-websites, 
https://marketingwithdave.com/a-marketers-mount-rushmore-the-greatest-minds-in-marketing-history, 
https://marketingwithdave.com/a-practical-martech-stack-for-small-businesses, 
https://marketingwithdave.com/about, 
https://marketingwithdave.com/ai-agents-explained-key-distinctions-and-marketing-use-cases-for-busi-
ness-leaders, https://marketingwithdave.com/ai-first-is-not-a-strategy, 
https://marketingwithdave.com/ai-powered-h1-title-tag-optimization-boost-your-seo-rankings, 
https://marketingwithdave.com/ai-powered-image-alt-text-optimization-improve-seo-and-accessibility-with-
out-manual-work, https://marketingwithdave.com/aisq-growth-review, 
https://marketingwithdave.com/amazons-16-leadership-principles, 
https://marketingwithdave.com/analytics-the-right-way-by-tim-wilson-and-tom-sutherland-book-summary, 
https://marketingwithdave.com/appsumo-deals, https://marketingwithdave.com/appsumo-plus-review, 
https://marketingwithdave.com/april-2026-digital-marketing-roundup-what-changed-and-why-it-matters, 
https://marketingwithdave.com/atomic-habits-by-james-clear-book-summary, 
https://marketingwithdave.com/best-free-marketing-conferences-to-attend, 
https://marketingwithdave.com/best-marketing-and-business-books-in-2021, 
https://marketingwithdave.com/best-marketing-and-business-books-in-2022, 
https://marketingwithdave.com/best-marketing-and-business-books-in-2023, 
https://marketingwithdave.com/best-marketing-and-business-books-in-2024, 
https://marketingwithdave.com/best-marketing-and-business-books-in-2025, 
https://marketingwithdave.com/best-martech-for-your-search-engine-optimization-seo-audit, 
https://marketingwithdave.com/best-questions-to-include-in-your-customer-satisfaction-survey, 
https://marketingwithdave.com/beyond-averages-how-the-five-number-summary-reveals-what-your-market-
ing-data-is-hiding, 
https://marketingwithdave.com/bing-first-google-later-a-real-seo-growth-pattern-for-new-websites, 
https://marketingwithdave.com/blazly-review, 
https://marketingwithdave.com/boost-your-seo-with-organization-schema-markup-an-easy-tutorial, 
https://marketingwithdave.com/boost-your-seo-with-person-schema-markup-an-easy-tutorial, 
https://marketingwithdave.com/brag-worthy-audible-listening-stats-a-case-for-customer-centric-metrics, 
https://marketingwithdave.com/branded-house-vs-house-of-brands-a-marketing-perspective, 
https://marketingwithdave.com/breakthrough-advertising-by-eugene-schwartz-book-summary, 
https://marketingwithdave.com/business-and-marketing-quotes, 
https://marketingwithdave.com/business-book-proofreading-and-beta-reading-that-catches-what-oth-
ers-miss, https://marketingwithdave.com/calculate-your-linkedin-profile-views-to-job-offers-success, 
https://marketingwithdave.com/case-study-3ms-post-it-note-the-accidental-innovation-that-stuck, 
https://marketingwithdave.com/case-study-7-ups-uncola-campaign-disrupting-the-cola-establishment, 
https://marketingwithdave.com/case-study-amazons-recommendation-engine-the-personalization-power-
house-driving-35-percent-of-sales, 
https://marketingwithdave.com/case-study-apples-get-a-mac-vs-pc-ads-the-campaign-that-re-
shaped-tech-marketing, 
https://marketingwithdave.com/case-study-apples-iphone-launch-that-turned-a-gadget-into-a-cultur-
al-phenomenon, 
https://marketingwithdave.com/case-study-blockbusters-demise-and-the-missed-opportunity-to-buy-netflix, 
https://marketingwithdave.com/case-study-bmws-seo-shortcut-that-led-to-a-google-ban, 
https://marketingwithdave.com/case-study-caesars-bets-on-data-and-wins-big-with-personalization, 
https://marketingwithdave.com/case-study-coca-cola-and-the-launch-of-new-coke-a-branding-mis-
step-that-sparked-a-consumer-revolt, 
https://marketingwithdave.com/case-study-ebay-turns-off-google-ads-and-nothing-changes, 
https://marketingwithdave.com/case-study-elon-musks-twitter-acquisition-and-the-brand-safety-cri-
sis-for-advertisers, 
https://marketingwithdave.com/case-study-got-milk-when-awareness-does-not-equal-consumption, 
https://marketingwithdave.com/case-study-how-excites-750k-google-rejection-became-a-historic-blunder, 
https://marketingwithdave.com/case-study-how-nordstroms-tire-return-became-a-branding-leg-
end-with-limits, 
https://marketingwithdave.com/case-study-how-sephora-leads-the-beauty-industry-with-virtual-reali-
ty-and-ai, 
https://marketingwithdave.com/case-study-how-spotify-wrapped-became-a-viral-phenome-
non-and-when-it-backfired, 
https://marketingwithdave.com/case-study-how-starbucks-crowdsourced-customer-ideas-to-re-
vive-its-brand, 
https://marketingwithdave.com/case-study-how-the-als-ice-bucket-challenge-raised-220m-for-nonprof-
it-marketing, https://marketingwithdave.com/case-study-how-toys-r-us-lost-its-digital-edge-to-amazon, 
https://marketingwithdave.com/case-study-lego-turnaround-from-broken-bricks-to-blockbuster, 
https://marketingwithdave.com/case-study-mcdonalds-milkshake-and-the-power-of-jobs-to-be-done, 
https://marketingwithdave.com/case-study-morton-thiokol-and-the-data-failures-behind-the-challenger-dis-
aster, https://marketingwithdave.com/case-study-openais-monetization-pivot-from-free-ai-to-chatgpt-plus, 
https://marketingwithdave.com/case-study-oreos-dunk-in-the-dark-real-time-marketing-that-won-the-su-
per-bowl, 
https://marketingwithdave.com/case-study-smokey-bears-wildfire-prevention-campaign-explained-for-mod-
ern-marketers, https://marketingwithdave.com/case-study-targets-personalization-strategy-that-went-too-far, 
https://marketingwithdave.com/case-study-this-is-your-brain-on-drugs-and-the-power-and-lim-
its-of-fear-based-marketing, 
https://marketingwithdave.com/case-study-tylenols-cyanide-crisis-a-masterclass-in-crisis-response, 
https://marketingwithdave.com/case-study-united-airlines-and-the-passenger-dragging-pr-crisis, 
https://marketingwithdave.com/case-study-van-halens-no-brown-mms-clause-a-legendary-lesson-in-atten-
tion-to-detail, 
https://marketingwithdave.com/case-study-volkswagens-clean-diesel-deception-that-shattered-trust, 
https://marketingwithdave.com/case-study-xerox-the-gui-that-apple-took-to-market, 
https://marketingwithdave.com/categorizing-referring-domain-data-in-ga4-using-google-tag-manager, 
https://marketingwithdave.com/character-limits-for-advertising-fields, 
https://marketingwithdave.com/chrome-devtools-for-marketers, 
https://marketingwithdave.com/coke-vs-pepsi-marketing-strategy-case-study, 
https://marketingwithdave.com/comparing-data-maturity-models-dell-gartner-and-the-strategic-data-play-
book, 
https://marketingwithdave.com/comparing-free-behavior-analytics-solutions-hotjar-microsoft-clari-
ty-and-mouseflow, https://marketingwithdave.com/consently-review, 
https://marketingwithdave.com/contact-dave, https://marketingwithdave.com/content-calendar, 
https://marketingwithdave.com/content-marketing-for-dummies-by-susan-gunelius-book-summary, 
https://marketingwithdave.com/content-marketing-made-easy-by-john-nemo-book-summary, 
https://marketingwithdave.com/content-marketing-planning-how-to-label-and-maxi-
mize-every-piece-of-content, 
https://marketingwithdave.com/content-marketings-5-cs-clarity-consistency-creativity-customer-conversion, 
https://marketingwithdave.com/cookie-policy, 
https://marketingwithdave.com/customer-data-platforms-by-martin-kihn-and-christo-
pher-b-ohara-book-summary, 
https://marketingwithdave.com/daves-a-b-test-statistical-significance-calculator, 
https://marketingwithdave.com/daves-ai-content-roi-calculator, 
https://marketingwithdave.com/daves-ambient-focus-timer, 
https://marketingwithdave.com/daves-anchor-list-creator, 
https://marketingwithdave.com/daves-business-profit-calculator, 
https://marketingwithdave.com/daves-content-topic-opportunity-finder, 
https://marketingwithdave.com/daves-core-web-vitals-scorecard, 
https://marketingwithdave.com/daves-customer-lifetime-value-calculator, 
https://marketingwithdave.com/daves-email-list-health-calculator, 
https://marketingwithdave.com/daves-executive-profile, 
https://marketingwithdave.com/daves-home-page-clarity-scorecard, 
https://marketingwithdave.com/daves-integrated-marketing-gap-finder, 
https://marketingwithdave.com/daves-marketing-funnel-profit-simulator, 
https://marketingwithdave.com/daves-meta-description-analyzer, 
https://marketingwithdave.com/daves-multi-platform-campaign-url-builder, 
https://marketingwithdave.com/daves-qr-code-generator, 
https://marketingwithdave.com/daves-readability-analyzer, 
https://marketingwithdave.com/daves-social-media-engagement-rate-calculator, 
https://marketingwithdave.com/december-2025-digital-marketing-roundup-what-changed-and-why-it-mat-
ters, https://marketingwithdave.com/digital-marketing-lifetime-deal-platforms, 
https://marketingwithdave.com/digital-visibility-what-actually-matters, 
https://marketingwithdave.com/dollar-shave-club-case-study, 
https://marketingwithdave.com/dont-make-me-think-by-steve-krug-book-summary, 
https://marketingwithdave.com/elon-musks-5-step-framework-for-marketing-process-improvement, 
https://marketingwithdave.com/email-unsubscribe-ux, 
https://marketingwithdave.com/entering-the-doll-industry-a-competitive-marketing-analysis, 
https://marketingwithdave.com/entrepreneurial-marketing-by-philip-kotler-book-summary, 
https://marketingwithdave.com/everybody-writes-by-ann-handley-book-summary, 
https://marketingwithdave.com/february-2026-digital-marketing-roundup-what-changed-and-why-it-matters, 
https://marketingwithdave.com/five-awareness-stages-marketing, 
https://marketingwithdave.com/focus-the-future-of-your-company-depends-on-it-by-al-ries-book-summary, 
https://marketingwithdave.com/free-and-easy-ways-to-export-google-analytics-4-data-to-ex-
cel-or-google-sheets, https://marketingwithdave.com/full-funnel-marketing-by-matt-heinz-book-summary, 
https://marketingwithdave.com/good-better-best-your-roadmap-to-smarter-personalization, 
https://marketingwithdave.com/hometown, 
https://marketingwithdave.com/hootsuite-vs-buffer-vs-late-comparing-the-top-social-media-schedul-
ing-tools, https://marketingwithdave.com/how-i-score-software, 
https://marketingwithdave.com/how-integrated-marketing-has-evolved-beyond-imc-a-practical-compari-
son-for-modern-marketers, 
https://marketingwithdave.com/how-marketers-are-measuring-ai-roi-and-where-they-struggle, 
https://marketingwithdave.com/how-much-is-your-domain-really-worth, 
https://marketingwithdave.com/how-page-type-categorization-improves-website-analytics, 
https://marketingwithdave.com/how-to-create-content-that-gets-cited-in-ai-search, 
https://marketingwithdave.com/how-to-read-a-box-plot-a-powerful-guide-to-medians-whiskers-and-out-
liers, https://marketingwithdave.com/how-to-review-and-improve-your-google-analytics-data-display-events, 
https://marketingwithdave.com/how-to-track-linkedin-monthly-new-followers-with-excel, 
https://marketingwithdave.com/how-to-use-swot-analysis-for-a-winning-marketing-campaign, 
https://marketingwithdave.com/inbound-marketing-by-brian-halligan-book-summary, 
https://marketingwithdave.com/influence-the-psychology-of-persuasion-by-robert-cialdini-book-summary, 
https://marketingwithdave.com/instagram-analytics-reels-vs-posts-performance-over-time, 
https://marketingwithdave.com/internal-linking-tools, 
https://marketingwithdave.com/introducing-the-indexed-pages-traffic-ratio-a-smarter-way-to-mea-
sure-seo-health, 
https://marketingwithdave.com/january-2026-digital-marketing-roundup-what-changed-and-why-it-matters, 
https://marketingwithdave.com/join-the-fortnight-marketing-newsletter, 
https://marketingwithdave.com/launching-a-wordpress-website-a-practical-real-world-checklist, 
https://marketingwithdave.com/linkedin-2024-posts, 
https://marketingwithdave.com/linkedin-analytics-explained-impressions-members-reached-and-engage-
ment-trends, https://marketingwithdave.com/linkedin-post-editor, 
https://marketingwithdave.com/linko-after-100-links, https://marketingwithdave.com/linko-review, 
https://marketingwithdave.com/look-what-i-made-with-ai-art-prompt-included-so-you-can-too, 
https://marketingwithdave.com/making-sense-and-cents-from-google-adsense, 
https://marketingwithdave.com/making-sense-between-google-universal-analytics-and-ga4, 
https://marketingwithdave.com/making-websites-win-by-karl-blanks-and-ben-jesson-book-summary, 
https://marketingwithdave.com/march-2026-digital-marketing-roundup-what-changed-and-why-it-matters, 
https://marketingwithdave.com/market-segmentation-analysis-by-sara-dolnicar-book-summary, 
https://marketingwithdave.com/market-your-way-to-growth-by-philip-and-milton-kotler-book-summary, 
https://marketingwithdave.com/marketing-5-cs-analysis-for-owala-water-bottles, 
https://marketingwithdave.com/marketing-attribution-models-explained-first-touch-last-touch-lin-
ear-time-decay-position-based-and-data-driven, https://marketingwithdave.com/marketing-book-summaries, 
https://marketingwithdave.com/marketing-case-studies, 
https://marketingwithdave.com/marketing-from-a-to-z, 
https://marketingwithdave.com/marketing-lessons-from-wall-street-movie, 
https://marketingwithdave.com/marketing-newsletters-i-trust-a-continually-updated-list, 
https://marketingwithdave.com/marketing-newsletters-worthy-of-your-inbox, 
https://marketingwithdave.com/marketing-operations-analytics, 
https://marketingwithdave.com/marketing-segmentation-explained-frameworks-exam-
ples-and-how-to-do-it-right, 
https://marketingwithdave.com/marketing-to-millennials-keep-these-10-things-in-mind, 
https://marketingwithdave.com/marketing-tools, https://marketingwithdave.com/marketing-tools-software, 
https://marketingwithdave.com/marketing-warfare-by-al-ries-book-summary, 
https://marketingwithdave.com/marketing-with-ai-for-dummies-by-shiv-singh-book-summary, 
https://marketingwithdave.com/marketing-with-dave-instagram-posts, 
https://marketingwithdave.com/martech-intelligence-report-customer-data-platforms-summary-and-take-
aways, 
https://marketingwithdave.com/mastering-the-5-email-campaign-types-indoctrination-engagement-ascen-
sion-segmentation-and-re-engagement, 
https://marketingwithdave.com/may-2026-digital-marketing-roundup-what-changed-and-why-it-matters, 
https://marketingwithdave.com/monitor-and-grow-your-website-with-diibs-seo-freemium-offering, 
https://marketingwithdave.com/mrc-guidelines-for-digital-ad-measurement-what-marketers-need-to-know, 
https://marketingwithdave.com/my-goodreads-data-story-dashboards-an-interactive-chart-and-5-star-rec-
ommendations, https://marketingwithdave.com/my-icebreaker-speach-at-toastmasters, 
https://marketingwithdave.com/navigating-the-customer-journey-a-framework-comparison-guide, 
https://marketingwithdave.com/need-senior-level-digital-marketing-expertise-hire-dave, 
https://marketingwithdave.com/net-promoter-score-nps-calculator, 
https://marketingwithdave.com/not-this-but-that, 
https://marketingwithdave.com/pillar-based-marketing-by-christopher-toph-day-and-ryan-brock-book-sum-
mary, https://marketingwithdave.com/pin-generator-review, 
https://marketingwithdave.com/pinterest-are-you-listening, https://marketingwithdave.com/posts, 
https://marketingwithdave.com/privacy-policy, 
https://marketingwithdave.com/r-e-d-marketing-by-greg-creed-and-ken-muench-book-summary, 
https://marketingwithdave.com/return-on-ad-spend-roas-calculator, 
https://marketingwithdave.com/return-on-investment-roi-calculator, 
https://marketingwithdave.com/satan-and-his-lies-exposed-book-release, 
https://marketingwithdave.com/schema-markup-explained-a-complete-guide-for-better-seo, 
https://marketingwithdave.com/search, https://marketingwithdave.com/searchiq-review, 
https://marketingwithdave.com/self-publishing-with-amazon-ads-by-bryan-cohen-book-summary, 
https://marketingwithdave.com/selling-the-same-thing-differently-lessons-from-mad-men-and-claude-hop-
kins, https://marketingwithdave.com/seo-success-use-a-positioning-map-to-combine-traffic-and-rankings, 
https://marketingwithdave.com/setting-up-wordpress-category-tracking-in-google-tag-manager-for-ga4, 
https://marketingwithdave.com/sigma-media-manager-review, 
https://marketingwithdave.com/smart-goals-and-three-tips-to-ensure-success, 
https://marketingwithdave.com/social-media-roi-by-olivier-blanchard-book-summary, 
https://marketingwithdave.com/stop-losing-articles-a-free-permanent-read-it-later-system, 
https://marketingwithdave.com/stranger-danger-when-your-business-has-amnesia, 
https://marketingwithdave.com/strategic-management-competitiveness-and-globaliza-
tion-by-michael-hitt-book-summary, https://marketingwithdave.com/summary-central, 
https://marketingwithdave.com/switchy-review, 
https://marketingwithdave.com/switchy-vs-linko-link-management-software-comparison, 
https://marketingwithdave.com/swot-analysis-for-owala-water-bottles, 
https://marketingwithdave.com/swot-analysis-for-owala-water-bottles-using-oncely-ai-tool, 
https://marketingwithdave.com/swot-analysis-strengths-weaknesses-opportunities-and-threats-explained, 
https://marketingwithdave.com/terms-of-service, https://marketingwithdave.com/textfocus-review, 
https://marketingwithdave.com/the-10-most-common-integrated-marketing-mistakes-and-how-to-fix-them, 
https://marketingwithdave.com/the-10-wordpress-plugin-categories-every-serious-website-needs, 
https://marketingwithdave.com/the-100-absolutely-unbreakable-laws-of-business-success-by-brian-tra-
cy-book-summary, 
https://marketingwithdave.com/the-12-powers-of-a-marketing-leader-by-thomas-barta-and-patrick-bar-
wise-book-summary, 
https://marketingwithdave.com/the-5-cs-of-marketing-a-smarter-approach-to-situational-analysis, 
https://marketingwithdave.com/the-a-to-z-of-a-customer-data-platform-cdp, 
https://marketingwithdave.com/the-a-to-z-of-artificial-intelligence-ai, 
https://marketingwithdave.com/the-a-to-z-of-content-marketing, 
https://marketingwithdave.com/the-a-to-z-of-data-analytics, 
https://marketingwithdave.com/the-a-to-z-of-integrated-marketing, 
https://marketingwithdave.com/the-a-to-z-of-marketing-automation-software, 
https://marketingwithdave.com/the-a-to-z-of-marketing-surveys, 
https://marketingwithdave.com/the-a-to-z-of-marketing-technology-martech, 
https://marketingwithdave.com/the-a-to-z-of-paid-advertising, 
https://marketingwithdave.com/the-a-to-z-of-search-engine-optimization-seo, 
https://marketingwithdave.com/the-a-to-z-of-social-media, 
https://marketingwithdave.com/the-a-to-z-of-websites, 
https://marketingwithdave.com/the-biggest-marketing-sins-and-how-to-avoid-them, 
https://marketingwithdave.com/the-cambridge-handbook-of-responsible-artificial-intelligence-summa-
ry-and-takeaways, https://marketingwithdave.com/the-content-marketing-funnel-a-journey-focused-guide, 
https://marketingwithdave.com/the-data-behind-my-2025-nfl-fantasy-football-championship, 
https://marketingwithdave.com/the-evolution-of-marketing-media-why-the-pero-model-is-the-future, 
https://marketingwithdave.com/the-marketing-4-ps-are-dead, 
https://marketingwithdave.com/the-martech-handbook-by-darrell-alfonzo-book-summary, 
https://marketingwithdave.com/the-martech-partner-dilemma-how-adobe-and-observepoint-re-
veal-the-rules-of-platform-strategy, 
https://marketingwithdave.com/the-modern-integrated-marketing-framework-systems-channels-con-
tent-and-data, https://marketingwithdave.com/the-new-positioning-by-jack-trout-book-summary, 
https://marketingwithdave.com/the-new-science-of-customer-relationships-by-thomas-h-daven-
port-and-jim-sterne-book-summary, 
https://marketingwithdave.com/the-next-cmo-by-peter-mahoney-book-summary, 
https://marketingwithdave.com/the-paradox-of-choice-in-marketing-fewer-options-more-sales, 
https://marketingwithdave.com/the-persona-paradox-useful-for-empathy-risky-for-growth, 
https://marketingwithdave.com/the-rise-and-fall-of-david-a-baby-name-analysis, 
https://marketingwithdave.com/the-ultimate-guide-to-content-marketing-summary-and-takeaways, 
https://marketingwithdave.com/the-ultimate-guide-to-meta-descriptions-with-free-analyzer-tool, 
https://marketingwithdave.com/the-ultimate-question-2-0-by-fred-reichheld-book-summary, 
https://marketingwithdave.com/the-ultimate-seo-guide-on-page-off-page-and-technical-strate-
gies-that-work-today, https://marketingwithdave.com/this-is-marketing-by-seth-godin-book-summary, 
https://marketingwithdave.com/three-steps-to-writing-your-own-marketing-book-or-double-h-boom, 
https://marketingwithdave.com/tidycal-vs-calendly, 
https://marketingwithdave.com/toastmasters-general-evaluator-role-a-first-timers-script, 
https://marketingwithdave.com/toastmasters-purpose-speech-still-showing-up, 
https://marketingwithdave.com/toastmasters-quote-of-the-day, 
https://marketingwithdave.com/top-10-companies-that-turned-me-into-a-loyal-fan, 
https://marketingwithdave.com/top-10-free-seo-resources, 
https://marketingwithdave.com/top-10-marketing-and-business-podcasts, 
https://marketingwithdave.com/top-10-site-search-tracking-capabilities-every-website-should-measure, 
https://marketingwithdave.com/top-5-heatmap-tools-compared-features-pricing-and-free-plan-limitations, 
https://marketingwithdave.com/top-digital-analytics-kpis-that-actually-matter, 
https://marketingwithdave.com/top-email-marketing-kpis-that-actually-matter, 
https://marketingwithdave.com/top-marketing-survey-kpis-that-actually-matter, 
https://marketingwithdave.com/top-paid-advertising-kpis-that-actually-matter, 
https://marketingwithdave.com/top-search-engine-optimization-seo-kpis-that-actually-matter, 
https://marketingwithdave.com/top-social-media-kpis-that-actually-matter, 
https://marketingwithdave.com/topical-map-ai-vs-marketmuse, 
https://marketingwithdave.com/track-page-types-in-google-analytics-4-using-google-tag-manager, 
https://marketingwithdave.com/understanding-kotlers-8-demand-states-strategies-and-examples, 
https://marketingwithdave.com/understanding-voice-of-customer-maturity-key-stages-and-benchmarks, 
https://marketingwithdave.com/unlocking-the-power-of-pinterest-analytics-why-you-should-con-
vert-to-a-business-profile, https://marketingwithdave.com/utm-tracking-mistakes, 
https://marketingwithdave.com/visby-review, 
https://marketingwithdave.com/visualize-this-by-nathan-yau-book-summary, 
https://marketingwithdave.com/visualizing-your-customer-satisfaction-survey-data-to-uncover-trends, 
https://marketingwithdave.com/voice-of-customer-maturity-self-assessment, 
https://marketingwithdave.com/weather, https://marketingwithdave.com/webability-review, 
https://marketingwithdave.com/webability-vs-accessify-which-accessibility-tool-should-you-buy, 
https://marketingwithdave.com/website-analytics-simplified-the-power-of-channel-session-tracking, 
https://marketingwithdave.com/website-analytics-simplified-the-power-of-page-session-tracking, 
https://marketingwithdave.com/website-optimization-settings-you-should-know-what-to-en-
able-what-to-skip-and-why, https://marketingwithdave.com/weekly-digital-marketing-news-digest, 
https://marketingwithdave.com/what-200-blog-posts-taught-me-about-digital-marketing-and-consistency, 
https://marketingwithdave.com/what-dave-nelson-is-reading-last-10-books, 
https://marketingwithdave.com/what-happened-when-i-cut-my-linkedin-posts-in-half, 
https://marketingwithdave.com/what-i-learned-posting-on-linkedin-every-day-for-a-month, 
https://marketingwithdave.com/what-is-marketing-the-10-functions-of-marketing, 
https://marketingwithdave.com/whats-your-linkedin-social-selling-index-ssi, 
https://marketingwithdave.com/when-good-data-goes-flat-rethinking-snapshots-in-dashboards, 
https://marketingwithdave.com/when-should-you-change-your-facebook-ads-the-data-mile-
stones-that-tell-you-its-time, 
https://marketingwithdave.com/where-to-promote-your-free-or-discounted-book-11-no-cost-web-
sites-for-authors, 
https://marketingwithdave.com/whos-engaging-with-your-pins-a-guide-to-pinterest-audience-insights, 
https://marketingwithdave.com/whos-who-in-marketing-technology-martech-leaders, 
https://marketingwithdave.com/why-adding-a-last-updated-date-to-your-content-im-
proves-seo-trust-and-ai-visibility, 
https://marketingwithdave.com/why-ai-makes-sentiment-analysis-worth-using, 
https://marketingwithdave.com/why-integrated-marketing-needs-a-new-definition, 
https://marketingwithdave.com/word-cloud-generator, 
https://marketingwithdave.com/wordpress-security-checklist, 
https://marketingwithdave.com/wp-security-ninja-review, 
https://marketingwithdave.com/you-can-control-the-ads-you-see-on-google-heres-how, 
https://marketingwithdave.com/your-first-amazon-ads-campaign-sponsored-product-auto-targeting, 
https://marketingwithdave.com/your-linkedin-profile-mastered-2025-edition, 
https://marketingwithdave.com/zerorank-review

Lighthouse Audit Id: image-alt

Affected Pages Count: 318
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3. Social Media PASSED

LOW

Social media integration enables sharing functionality and increases engagement.

4. SEO-Friendly URL PASSED

LOW

SEO-friendly URLs are clean, descriptive, and easy to un-
derstand.

DETAILS

Total Links: 35

Compliance Rate: 94

Seo Friendly Links: 33

Non Seo Friendly Urls:

https://www.instagram.com/marketingwithdave/#, https://marketingwithdave.com/$%7Bit.url%7D

5. Social Media Tags PASSED

LOW

Social media meta tags control how your content appears 
when shared on platforms.

DETAILS

Count: 12

Twitter:

twitter:card: summary_large_image, twitter:site: @davebrycenelson

Open Graph:

og:url: https://marketingwithdave.com/, og:type: website, og:image: https://marketingwithdave.com/wp-con-
tent/uploads/2025/08/marketing-with-dave2-3.jpg, og:title: Marketing with Dave | your digital marketing nexus | 
Marketing with Dave, og:locale: en_US, og:site_name: Marketing with Dave, og:image:type: image/jpeg, og:de-
scription: Find the best digital marketing tools, honest reviews, and real-world insights so you can choose what works 
and avoid what doesn’t., og:image:width: 150, og:image:height: 108

6. Favicon WARNING

LOW

Favicon is the small icon that appears in browser tabs and bookmarks.

7. Sitemap PASSED

MEDIUM

XML sitemap helps search engines discover and index your 
website pages efficiently.

DETAILS

Sitemap Content:

<?xml version="1.0" encoding="UTF-8"?><?xml-stylesheet type="text/xsl" href="//marketingwith-
dave.com/wp-content/plugins/wordpress-seo/css/main-sitemap.xsl"?>
<sitemapindex xmlns="http://www.sitemaps.org/schemas/sitemap/0.9">
	<sitemap>
		<loc>https://marketingwithdave.com/post-sitemap.xml</loc>
		<lastmod>2026-06-18T18:15:59+00:00</lastmod>
	</sitemap>
	<sitemap>
		<loc>https://marketingwithdave.com/page-sitemap.xml</loc>
		<lastmod>2026-06-17T23:28:20+00:00</lastmod>
	</sitemap>
</sitemapindex>
<!-- XML Sitemap generated by Yoast SEO -->

8. Missing H1 Tag PASSED

HIGH

Pages without an H1 heading tag miss a critical SEO signal 
and make it harder for users and search engines to under-
stand the page topic.

DETAILS

H1 Count: 1
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9. Og Url Not Matching Canonical PASSED

LOW

DETAILS

Og Url: https://marketingwithdave.com/

Canonical Url: https://marketingwithdave.com/

Canonical Mismatch: false

10. Keyword Cloud PASSED

LOW

The keyword cloud shows both frequently used terms (2+ 
occurrences) and unique terms (1 occurrence) with their 
counts.

DETAILS

Total Unique Words: 130

Multiple Occurrence:

word: search, count: 15, word: marketing, count: 14, word: google, count: 10, word: content, count: 9, word: june, 
count: 8, word: review, count: 7, word: advertising, count: 7, word: click, count: 7, word: apple, count: 7, word: digital, 
count: 6, word: dave, count: 6, word: tools, count: 6, word: max, count: 6, word: show, count: 5, word: siri, count: 5, 
word: resources, count: 4, word: summaries, count: 4, word: from, count: 4, word: seo, count: 4, word: expanded, 
count: 4, word: its, count: 4, word: party, count: 4, word: traffic, count: 4, word: still, count: 4, word: match, count: 4, 
word: book, count: 3, word: case, count: 3, word: calendar, count: 3, word: analytics, count: 3, word: software, count: 
3, word: full, count: 3, word: back, count: 3, word: articles, count: 3, word: study, count: 3, word: available, count: 3, 
word: message, count: 3, word: start, count: 3, word: zero, count: 3, word: ads, count: 3, word: measurement, count: 
3, word: source, count: 3, word: mode, count: 3, word: data, count: 3, word: app, count: 3, word: without, count: 3, 
word: users, count: 3, word: searches, count: 3, word: marvin, count: 3, word: nexus, count: 2, word: hire, count: 2

Single Occurrence Count: 0

Multiple Occurrence Count: 130

11. Robots.txt PASSED

MEDIUM

Robots configuration guides search engine crawlers on which pages to crawl or index.

12. Keyword Usage PASSED

LOW

Keyword usage analysis checks if your important keywords 
appear in critical SEO elements.

DETAILS

Keywords:

june: inTitle: false, inHeadings: true, inMetaDescription: false, google: inTitle: false, inHeadings: true, inMetaDescrip-
tion: false, search: inTitle: false, inHeadings: true, inMetaDescription: false, content: inTitle: false, inHeadings: false, 
inMetaDescription: false, marketing: inTitle: true, inHeadings: true, inMetaDescription: true
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13. Most Common Keywords PASSED

LOW

Keyword analysis identifies the most frequently used 
meaningful words on your page.

DETAILS

Keywords:

search, marketing, google, content, june, review, advertising, click, apple, digital, dave, tools, max, show, siri, re-
sources, summaries, from, seo, expanded, its, party, traffic, still, match, book, case, calendar, analytics, software, 
full, back, articles, study, available, message, start, zero, ads, measurement, source, mode, data, app, without, users, 
searches, marvin, nexus, hire, contact, blog, calculators, studies, events, instagram, posts, summary, central, reviews, 
years, focuses, current, top, testing, visit, page, textfocus, actually, session, searchiq, find, site, analysis, insights, 
geo, tool, linkedin, profile, upgrade, results, step, guidance, intent, awareness, growth, view, conversion, some-
thing, reaching, people, moment, becomes, topic, month, week, theme, marketers, rate, hit, rebuilt, ground, gem-
ini, foundation, models, paid, chatgpt, infrastructure, brand, user, signals, practical, discovery, advertisers, building, 
intelligence, wwdc, keynote, across, beta, september, rather, based, queries, practitioners, ginny, eligibility, broad, 
keywords, exact

Frequency:

ads: 3, app: 3, geo: 2, hit: 2, its: 4, max: 6, seo: 4, top: 2, back: 3, beta: 2, blog: 2, book: 3, case: 3, data: 3, dave: 6, 
find: 2, from: 4, full: 3, hire: 2, june: 8, mode: 3, page: 2, paid: 2, rate: 2, show: 5, siri: 5, site: 2, step: 2, tool: 2, user: 2, 
view: 2, week: 2, wwdc: 2, zero: 3, apple: 7, based: 2, brand: 2, broad: 2, click: 7, exact: 2, ginny: 2, match: 4, month: 
2, nexus: 2, party: 4, posts: 2, start: 3, still: 4, study: 3, theme: 2, tools: 6, topic: 2, users: 3, visit: 2, years: 2, across: 
2, events: 2, gemini: 2, google: 10, ground: 2, growth: 2, intent: 2, marvin: 3, models: 2, moment: 2, people: 2, rather: 
2, review: 7, search: 15, source: 3, becomes: 2, central: 2, chatgpt: 2, contact: 2, content: 9, current: 2, digital: 6, 
focuses: 2, keynote: 2, message: 3, profile: 2, queries: 2, rebuilt: 2, results: 2, reviews: 2, session: 2, signals: 2, studies: 
2, summary: 2, testing: 2, traffic: 4, upgrade: 2, without: 3, actually: 2, analysis: 2, articles: 3, building: 2, calendar: 
3, expanded: 4, guidance: 2, insights: 2, keywords: 2, linkedin: 2, reaching: 2, searches: 3, searchiq: 2, software: 3, 
analytics: 3, available: 3, awareness: 2, discovery: 2, instagram: 2, marketers: 2, marketing: 14, practical: 2, resources: 
4, september: 2, something: 2, summaries: 4, textfocus: 2, conversion: 2, foundation: 2, advertisers: 2, advertising: 7, 
calculators: 2, eligibility: 2, measurement: 3, intelligence: 2, practitioners: 2, infrastructure: 2

Top10 Keywords:

search, marketing, google, content, june, review, advertising, click, apple, digital

14. Analytics PASSED

LOW

Analytics tools provide valuable insights into website traffic 
and user behavior.

DETAILS

Detected Tools: Google Analytics, Google Tag Manager

15. Search Preview PASSED

MEDIUM

Search results preview shows how your page will appear in 
Google search results.

DETAILS

Mobile:

url: https://marketingwithdave.com, title: Marketing with Dave | your digital marketing nexus | Marketing with Dave, 
description: Find the best digital marketing tools, honest reviews, and real-world insights so you can choose what 
works and avoid what doesn’t.

Desktop:

url: https://marketingwithdave.com, title: Marketing with Dave | your digital marketing nexus | Marketing with Dave, 
description: Find the best digital marketing tools, honest reviews, and real-world insights so you can choose what 
works and avoid what doesn’t.

16. Multiple H1 Tags PASSED

MEDIUM

Pages with more than one H1 tag can confuse search engines 
about the page's primary topic and create heading hierarchy 
issues.

DETAILS

H1 Count: 1
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17. Meta Title ERROR

HIGH

The meta title appears in search results as the clickable 
headline and in browser tabs.

DETAILS

Text:

Marketing with Dave | your digital marketing nexus | Marketing with Dave

Count: 1

Length: 72

Brand Name: Marketing with Dave

18. Deprecated HTML PASSED

MEDIUM

Deprecated HTML tags are outdated elements that may not 
be supported in modern browsers.

DETAILS

19. Heading Tags PASSED

HIGH

Heading tags create a hierarchical structure for your con-
tent.

DETAILS

Headings:

h1: Digital Marketing, SEO, Analytics, and Software Reviews, h2: Marketing Tools Spotlight, June Focus: Advertising, 
Week in Review, h3: This Month, >í Start here, =Ø Resources, =à Tools, =Ý Articles, =Ú Book Summaries, Apple Unveils Rebuilt Siri 
and Expanded Apple Intelligence at WWDC 2026, Google Zero-Click Searches Hit 68% in Early 2026: Study, Ginny 
Marvin Clarifies AI Max Eligibility, AI Search Ads, and First-Party Data Priorities, h4: , h5: Latest Analysis and Articles, Your 
LinkedIn Profile Mastered, h6: 

20. Meta Description WARNING

MEDIUM

The meta description appears below the title in search re-
sults and influences click-through rates.

DETAILS

Affected Urls:

https://marketingwithdave.com/hometown, 
https://marketingwithdave.com/prizm-premier-a-marketers-guide-to-the-68-u-s-consumer-segments, 
https://marketingwithdave.com/search, 
https://marketingwithdave.com/webability-vs-accessify-which-accessibility-tool-should-you-buy

Lighthouse Audit Id: meta-description

Affected Pages Count: 4

21. Responsive Image PASSED

LOW

Responsive images adapt to different screen sizes and de-
vice capabilities. SVG images are inherently scalable and 
excluded from responsive checks.

DETAILS

Svg Images: 0

Total Images: 9

Content Images: 9

Responsive Images: 9

Responsive Total Images: 9

Non Responsive Content Images: 0

22. Thin Content PASSED

HIGH

Pages with very little visible text (under 200 words) may be 
considered thin content by search engines and rank poorly.

DETAILS

Word Count: 1157
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GEO 2/2 passed 2 passed

1. Meta Viewport PASSED

HIGH

The viewport meta tag controls how the page is displayed on 
mobile devices.

DETAILS

Count: 1

Content: width=device-width, initial-scale=1

2. Media Query Responsive PASSED

LOW

Responsive design ensures your website looks good on all devices (mobile, tablet, desktop).
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